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[6] An entrepreneur has more in common with a crazy person, that’s what I learnt. 

[9] When I could articulate entrepreneurism, not as a growing business but as a sort of obsession, it all made sense to me. 

[18] It is obsessional and it does have certain core components, I’ve learnt. 

[23] It’s got to have a work ethic; that’s why immigrants make terrific entrepreneurs and why middle-aged, middle-class, wealthy, kids don’t. They may copy an idea. 

[34] You’ve got to have an obsession with freedom. 

[37] You’re almost unemployable and therefore you set up your own skill base to cover that. 

[43] You absolutely cannot stand hierarchy, I’ve learnt. 

[47] Female entrepreneurs, especially, will try and break it down at any given point. 

[51] As an entrepreneur I’ve learnt that you have an umbilical cord with your business; you really don’t know what life is and what business is as it’s all mushed in together. 

[64] I’ve also observed that entrepreneurs, when they leave their company, either end up in mental institutions or they commit suicide because their reason for being is their company. 

[77] The skills an entrepreneur needs in the first few years are not the same as those they need later on, and I learnt that really fast. 

[85] The skill of an entrepreneur is coming up with great ideas. 

[89] We’re like a genie in a bottle: we vomit ideas all the time, but unless we have somebody who can expedite that by catching an idea and then making it happen, you’re still just vomiting ideas. 

[100] I’ve got hundreds of ideas - from creative to political to clothes - that have gone nowhere because I haven’t found the person to make it happen. 

[108] The biggest lesson for me was realizing that I needed somebody to capture my ideas and make them happen. 

[115] So all the skills I didn’t have - like financial skills, which I wasn’t interested at all - I needed to find somebody to do. 

[221] Processing: finding somebody to do that. 

[123] Purchasing: somebody to do that. 

[126] The best skill of an entrepreneur is holding a bunch of balloons and letting the energy take them the way they want to go. 

[137] But always holding the balloons tight: for me, it was tight on the values, creative visuals, images and style of the company. 

[147] The major lesson is never to go public as an entrepreneur unless you just want to sell your company. 

[154] You can get everything you want if you just wait for it. Otherwise you get into the stock market, and you’re being seduced by this new cultural imperative that says everything important is about personal wealth. 

[167] Business now isn’t about job creation; it’s about wealth creation for an ever-decreasing number of people, mostly the executive committee - and they’re nomadic. 

[177] So I think if you can have the courage to stay put, tread water and just do things more slowly, you can keep your freedom. You can be below the radar screen in terms of the media, you can be as experimental and as creative as you can imagine, and you can have more fun doing it. 



